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5.7 Innovation, Design and Marketing Specifications
What is a target market?
How can market sectors and segments be used to establish target markets?

Why would a company want/need a target market?
Why might market surveys be employed?

What is a target audience and how does it benefit a company?

What is market analysis?

How does market analysis impact innovation and product development?

Give 6 examples of things that would influence an invention being developed into a market-successful innovation.

What is the aim of competition research and analysis?

Describe literature search.

What is the difference between qualitative and quantitative research? Describe both.
Give 3 examples of quantitative research.

What are the factors included in product or design context?

What would a final product design specification include?

What would marketing specification identify?
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